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Disclaimer 

The information, documentation and figures in this deliverable are written by the 

POWERPOOR project consortium under EC grant agreement 890437 and do 

not necessarily reflect the views of the European Commission. The European 

Commission is not liable for any use that may be made of the information 

contained herein.  
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1. Visual Identity of the POWERPOOR project  

1.1 Importance and Structure 

˄˃WʹR˄˃˃R’ˢ ˥isual identity is ˄˃WʹR˄˃˃R’ˢ ˥˘ˢˤː˛ ˛ː˝˖ˤː˖˔, ˘ˢ the perception 
ˣ˗ːˣ ̆ ˢ s ˗ː˟˔˓ ː ˝˓ x ˗˔ ̆˜˟ˡ˔ˢˢ˘˞˝ x ˗ːˣ ̆ ˢ ˒ ˡ˔ːˣ˔˓ x ˗ˡ˞ˤ˖˗ x ˗˔ ˟ ˡ˞˙˔˒ˣ’ˢ ˥˘ˢ˘ˑ˛˔ ̝ ˛˔˜˔˝ˣˢ. 
The main purpose of ˄˃WʹR˄˃˃R’ˢ visual identity is: 

► to create a positive impression on viewers and inspire them to pay attention; 

► to inform viewers about the scope of the project and stimulate their interest; 

► to unify the many different aspects of the project through consistent visuals. 

The visual identity of the project is consisted with the combination of the colours, the 

elements and the icons in a contemporary, dynamic, and distinct manner, used in all 

promotional materials and reports of the project. The creation and the design of a 

clearly defined, coherent, and distinctive visual identity is of great importance for the 

˟ˡ˞˙˔˒ˣ’ˢ ˡ˔˒˞˖˝˘ˣ˘˞˝ and its communication and dissemination impact.  

The concept of the project is supported and embraced by the visual identity with 

specific features and elements that are applied accordingly. The main colours that have 

been used include green – which is directly related to nature and energy and is 
associated with meanings of growth, safety, and environment, and the light grey colour 

– which reflects formal and sophisticated feelings, indicating the importance of tackling 

energy poverty.  

Through a consistent visual identity, the targeted audiences are outreached efficiently 

ˑ˨ ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˟ˡ˞˜˞ˣ˘˞˝ː˛ ˜ːˣ˔ˡ˘ː˛ˢ ː˝˓ ˑ˨ ˣ˗˔ ˘˜˟˛˔˜˔˝ˣːˣ˘˞˝ ˞˕ ː˛˛ internal and 
external communication and dissemination activities (presentations, events, Info days, 

Energy Poverty Offices, social media etc.). 

Table 1 - Visual identity's overview 

POWERPOOR logo ✓ Roll-up ✓ 

Graphic Guidelines  ✓ ˄ˡ˞˙˔˒ˣ’ˢ ˟ˡ˔ˢ˔˝ˣːˣ˘˞˝ ✓ 

˄ˡ˞˙˔˒ˣ’ˢ ˘˒˞˝ˢ ✓ ˄ˡ˞˙˔˒ˣ’ˢ ˓˔˛˘˥˔ˡːˑ˛˔ ˡ˔˟˞ˡˣ ✓ 

Brochure ✓ ˄ˡ˞˙˔˒ˣ’ˢ ˔-Newsletter ✓ 

Poster ✓ POWERPOOR Website ✓ 
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2. The POWEROOR Logo 

T˗˔ ˄˃WʹR˄˃˃R’s concept symbolises the willingness and the support of the society 

in empowering energy poor citizens and in alleviating energy poverty. A simple, clear 

but characteristic and attractive visual identity is essential, so the logo, as part of the 

˟ˡ˞˙˔˒ˣ’ˢ ˥˘ˢˤː˛ ˘˓˔˝ˣ˘ˣ˨, ˔˝˒ː˟ˢˤ˛ːˣ˔ˢ ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˓˨namic and innovative spirit by 

embracing all energy poor citizens, leaving behind the cloudy, distressing reality of 

energy poverty, and leading the way to a sustainable future. 

 

 

Figure 1 - POWERPOOR Official logo 

 
Figure 2 - POWERPOOR Colors 

For achieving the best possible result, many alternative logos were prepared and 

examined among the partners, which are presented in Annex I. 
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2.1  Graphic Guidelines 

All project documentation (hard copy or electronic) relating to POWERPOOR includes 

using the logo in a rather distinct and prime manner and for this reason specific 

guidelines have been defined. ˄˃WʹR˄˃˃R’ˢ ˛˞˖˞ ˤˢː˖˔ ˖ˤ˘˓˔˛˘˝˔ˢ ˖˘˥˔ ˓˘ˡ˔˒ˣ˘˞˝ ˞˝ 
˛˞˖˞ ˢ˘˩˔ ː˝˓ ˒˞˛˞ˤˡˢ, ˜˘˝˘˜ˤ˜ ˒˛˔ːˡ ˢ˟ː˒˔, ˢˣˡː˟˛˘˝˔ˢ’ ː˛˘˖˝˜˔˝ˣ, ː˝˓ ˤˢ˔ ˘˝ ˥ːˡ˘˞ˤˢ 
backgrounds. These directions should be followed in every logo usage as a reference 

manual for applications in commun˘˒ːˣ˘˞˝, ːˢ ˣ˗˔˨ ːˢˢˤˡ˔ ˣ˗˔ ˛˞˖˞’ˢ ˟ˡ˞˟˔ˡ ˤˢ˔ ː˝˓ 
reproduction and a strong and consistent branding with visuals. 

According to ˄˃WʹR˄˃˃R’ˢ ˖ˡː˟˗˘˒ ˖ˤ˘˓˔˛˘˝˔ˢ, a clear ˢ˟ː˒˔ ˞˕ 1/3 ˞˕ ˣ˗˔ ˛˞˖˞’ˢ 
height is recommended, considering that clear space is defined as the area around 

the logo that is free of elements (including page or other surface edges). 

 

Figure 3 - Logo clear space 
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Furthermore, when resizing the POWERPOOR logo, the structure, and the proportions 

(the relationship between the emblem, the logotype, and the logo title) should always 

remain intact and should never be altered. The stipulated proportions are intended to 

preserve legibility as well as proper visibility from a distance. 

 

Figure 4  - Logo minimum size 

For applications where more elements and colours may be needed (like the website 

for example) the following colours match and perform in harmony and coherence with 

the primary colours of the logo. 

 
Figure 5 - POWERPOOR supportive colors 



12 

 

   

 

 
Figure 6 - POWERPOOR typefaces 

 

 
Figure 7 - Black and white logo 
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Figure 8 - Logo in monochrome 

 

Figure 9 – Negative 

 
Figure 10 - POWERPOOR green monochrome 
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Figure 11 – POWERPOOR green negative 
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3. POWERPOOR Icons 

Icons are a powerful form of communication, specifically because they do not 

communicate with words, they communicate on a primal, emotional level and thus are 

more persuasive. ʺ˞ˡ ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˒˞˜˜ˤ˝˘˒ːˣ˘˞˝ ː˝˓ ˓˘ˢˢ˔˜˘˝ːˣ˘˞˝ ˟ˤˡ˟˞ˢ˔ˢ, 6 icons 
were created for the Energy Poverty Mitigation Toolkit, and more specifically for the 

˘˓˔˝ˣ˘˕˘˒ːˣ˘˞˝ ˞ ˕ x ˗˔ ̞ ˞ˤˡ ˟ ˡ˘˝˒˘˟ː˛ ̃ ˞˓ˤ˛˔ˢ ˞ ˕ x ˗˔ ˟ ˡ˞˙˔˒ˣ’ˢ ̞ ˡː˜˔˦˞ˡ˚ (˄˃WʹR-TARGET, 

POWER-ACT, POWER-FUND, Energy Poverty Guidebook) and for raising the 

awareness and recognition of the Stakeholder Liaison Group and Energy Poverty Office. 

 
Figure 12 - POWERPOOR icons 

  



16 

 

   

 

4. POWERPOOR Project Presentation 

The main presentation tool for dissemination purposes for all partners will be the Project 

presentation that has been developed, containing all the important information of the 

project. More specifically, the presentation includes the consortium, the objectives, the 

target groups, the innovative framework, the expected results, as well as the social 

media channels and the contact information. It will be used by the partners as the 

main presentation tool, for dissemination purposes at relevant events.  

The presentation will be regularly updated, and it can be modified by the partners 

according to their specific needs (although the main project elements and EU funding 

will be displayed on any occasion).  

The digital version of the POWERPOOR Presentation will be available for download 

on the website as well. The presentation’s cover page is shown in the following figure 
with the full content can be found in Annex II in more detail. 

 
Figure 13 - POWERPOOR presentation 
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5. POWERPOOR Brochure 

A brochure has been prepared for ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ dissemination to all target audiences 

and interested parties. The promotional brochure will be distributed among general 

public, energy poor citizens, key stakeholders, policy and decision makers, academic 

researchers during training activities, energy support programmes, Info Days, 

conferences, meetings, workshops, or other events within the energy, scientific, industry 

and policymaking communities. 

The brochure briefly outlines the aim, the leading objectives, the expected results, the 

Energy Poverty Mitigation Toolkit, the Consortium synthesis of the project, the social 

media channels and contact information. T˗˔ ˘˓˔ː ˑ˔˗˘˝˓ ˣ˗˔ ˑˡ˞˒˗ˤˡ˔’ˢ ˓˔ˢ˘˖˝ ˘ˢ ˣ˞ 
create a square twofold brochure in A4 size which consists of five distinctive sections. 

It is simple, easy to hold and read, and it is not a common design (like the 3-fold). 

ʵ˒˒˞ˡ˓˘˝˖ x ˞ ˟ ˡ˞˙˔˒ˣ’ˢ l ˔ˠˤ˘ˡ˔˜˔˝ˣˢ, the brochure has initially been produced in English, 
and will be available both electronically and in hard copy. Moreover, it has being 

translated in the 8 pilot countrieˢ’ ˛ː˝˖ˤː˖˔ˢ and in French, to have the best possible 
communication and dissemination results by increasing the outreach. The digital version 

of the POWERPOOR brochure will be available for download in the powerpoor.eu 

website. 

The POWERPOOR brochure is presented in the following Figure 13 and can also be 

found in Annex III in more detail along with its translated editions. 
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Figure 14 - POWERPOOR brochure  
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6. POWERPOOR Poster  

A ˟ˡ˞˙˔˒ˣ’ˢ poster has been created to be used at training activities, Info Days, Energy 
Poverty Offices, and events organised by the partners or hosted by other relevant 

organisations. The Poster has been produced in A5 size and is available in English 

ː˝˓ ˘˝ ˣ˗˔ 8 ˟˘˛˞ˣ ˒˞ˤ˝ˣˡ˘˔ˢ’ ˛ː˝˖ˤː˖˔ˢ ː˝˓ ˘˝ ʺˡ˔˝˒˗, in order to have the best 
possible communication and dissemination results.   

The poster presents in a comprehensive manner: 

► The POWEROOR concept  

► T˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˞bjectives, expected impact, Energy Poverty Mitigation Toolkit 

► ˄ːˡˣ˝˔ˡˢ’ ˀ˞˖˞ˢ  
► Social media channels  and Contact Information  

The digital version of the Poster will be available to download in ˄˃WʹR˄˃˃R’ˢ 
website. The following Figure 15 shows the Poster in English and in Annex IV the 

translated editions are displayed. 
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Figure 15 - POWERPOOR poster 
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7. POWERPOOR Roll Up  

The POWERPOOR Roll–up has been also designed for future events organised by 
the project partners or hosted by other relevant organisations and will be available 

only in English.  

The Roll–up Size will be 80 cm X 200 cm, and due to its own retracting mechanism 

built from aluminum, it is easily portable and setup. 

The logo and the concept of the project are displayed on the top while the image, the 

˖ˡː˟˗˘˒ ː ˝˓ x ˔˧ˣˤː˛ ̝ ˛˔˜˔˝ˣˢ ː ˡ˔ ˒ ˛˔ːˡ, ̝ ːˢ˨ x ˞ l ˔ː˓ ː ˝˓ ̆˝ ˒ ˞˗˔ˡ˔˝˒˔ ˦ ˘ˣ˗ x ˗˔ ˟ ˡ˞˙˔˒ˣ’ˢ 
visual identity. It also includes the expected impact, the Energy Poverty Mitigation 

Toolkit, the social media channels, c˞˝ˣː˒ˣ I˝˕˞ˡ˜ːˣ˘˞˝ ː˝˓ ˣ˗˔ ˄ːˡˣ˝˔ˡˢ’ ˀ˞˖˞ˢ. 

The POWERPOOR Roll–ˤ˟’ˢ digital version will be available to download on the website 
and is presented in the following Figure 16.  
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Figure 16 -POWERPOOR Roll-up 
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8. POWERPOOR e-Newsletter 

For the efficient ˓ ˘ˢˢ˔˜˘˝ːˣ˘˞˝ ˞ ˕ ˟ ˡ˞˙˔˒ˣ’ˢ ˟ ˡ˞˖ˡ˔ˢˢ, four e-newsletters will be developed 
in English and translated in all project languages and distributed (almost every 8 

months) by e-mail to all subscribed stakeholders and interested parties. The first e-

Newsletter will be released in April 2021 (M8). 

T˗˘ˢ ˒˞˜˜ˤ˝˘˒ːˣ˘˞˝ ˒˗ː˝˝˔˛ ˒ː˝ ˒˞˝ˣˡ˘ˑˤˣ˔ ˖ˡ˔ːˣ˛˨ ˣ˞ ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˓˘ˢˢ˔˜˘˝ːˣ˘˞˝, ˘˝ 
building an online community, in incentivising ˣ˗˔ ˢˤˑˢ˒ˡ˘ˑ˔ˡˢ’ ˟ˡ˔ˢ˔˝˒˔ ˦˘ˣ˗ ː ˢˣˡ˞˝˖ 
call-to-action, as well as in guiding them to the website and the social media channels. 

ʶ˨ ˓˔˛˘˥˔ˡ˘˝˖ ˥ː˛ˤːˑ˛˔ ˒˞˝ˣ˔˝ˣ ˣ˞ ˣ˗˔ ˟ˡ˞˙˔˒ˣ’ˢ ˢˤˑˢ˒ˡ˘ˑ˔ˡˢ ˘˝ˑ˞˧, ˣ˗˔˨ ˢˣː˨ ˒˞˝˝˔˒ˣ˔˓ 
and engaged while activity is generated and the traffic on the website and the social 

media is increased. 

The POWERPOOR e-Newsletters will be also available to download on the website 

and a template is demonstrated in Figure 17. 
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Figure 17 - POWERPOOR e-Newsletter template 

 

 



25 

 

  

Promotional and informational material 

 
Figure 18 - POWERPOOR e-Newsletter template 
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9. POWERPOOR website 

The POWERPOOR website is developed and was launched in December 2020 (M4). 

All website functionalities have been presented at the Deliverable 6.2 which also 

includes information on the design process.  

The POWERPOOR project will be supported strongly through the website which will 

be the main and central communication node of the project, as it is designed to be 

the right channel to reach all stakeholders and contribute to their active involvement 

and effective engagement. 

The current website homepage and a landing page are displayed in the Figure 18 

below. 

 
Figure 19 - POWERPOOR website 
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10. Foreseen activities  

All things considered, ˄˃WʹR˄˃˃R’ˢ Visual Identity is a substantial element of the 

project as it is a corporate identity system that supports the relationship between the 

project and its target groups and delivers a consistent and coherent message. It has 

been designed since the beginning of the project, and it is applied in all communication 

and dissemination tools that are planned to be created within the project duration, so 

that all communication materials have a unified, dynamic, and distinct style and 

aesthetics easily identified. 

Furthermore, the development of the online materials namely the 5 videos - presenting 

the activities of the project in English (with subtitled versions for all project languages) 

and the 10 infographics – demonstrating various outcomes of the project, will be 

delivered throughout the project duration. The produced infographics and videos, except 

of the social media channels, will be available and at the project website which is 

regularly updated with news and material (https://www.powerpoor.eu/) since December 

2020.  

  

https://www.powerpoor.eu/
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Annex I – Alternative logos 
The final alternative logos that were discussed with the partners are following: 

 

Figure 20 - Alternative logos 
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Annex II – POWERPOOR presentation 
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Annex III – POWERPOOR brochure  

T˗˔ ˘˓˔ː ˑ˔˗˘˝˓ ˣ˗˔ ˑˡ˞˒˗ˤˡ˔’ˢ ˓˔ˢ˘˖˝ ˘ˢ ˣ˞ ˒ˡ˔ːˣ˔ ː ˢˠˤːˡ˔ ˑˡ˞˒˗ˤˡ˔ ˦˘ˣ˗ ː˝ ʵ4 
paper. To complete the brochure, one needs to hold the paper in a landscape position 

and one third needs to be folded on the left. It is simple, easy to hold and read. 

So, in the following figure (Figure 21) ˶ʶˡ˞˒˗ˤˡ˔ ˒˛˞ˢ˔˓˷ one can see the brochure 
and how it looks like when it is held it, before it is open. And in Figure 22 ˶ʶˡ˞˒˗ˤˡ˔ 
˕˞˛˓˷ one can see also marked with dots where the brochure is folded. The print 

edition is presented in Figure 23 and in the following figures the translated editions 

are displayed. 

 

Figure 21 - POWERPOOR brochure closed 
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Figure 22 - POWERPOOR brochure fold 
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Figure 23 - POWERPOOR brochure print 
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Figure 24 - Brochure in Bulgarian 
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Figure 25 - Brochure in Croatian 
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Figure 26 - Brochure in Estonian 
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Figure 27 - Brochure in French 
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Figure 28 - Brochure in Greek 
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Figure 29 - Brochure in Hungarian 
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Figure 30 - Brochure in Latvian 
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Figure 31 – Brochure in Portuguese 
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Figure 32 - Brochure in Spanish 
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Figure 33 - Brochure in Basque 
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Annex IV – POWERPOOR poster 

As mentioned in Section 6, the poster except from English it will be available for 

distribution ˘˝ ˣ˗˔ 8 ˟˘˛˞ˣ ˒˞ˤ˝ˣˡ˘˔ˢ’ ˛ː˝˖ˤː˖˔ˢ ː˝˓ ˘˝ ʺˡ˔˝˒˗ and in Basque. Below, 
˘˝ ˣ˗˔ ˕˞˛˛˞˦˘˝˖ ʺ˘˖ˤˡ˔ˢ ːˡ˔ ˓˘ˢ˟˛ː˨˔˓ ˣ˗˔ ˄˞ˢˣ˔ˡ’ˢ translated editions. 

 
Figure 34 - Poster in Bulgarian 
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Figure 35 - Poster in Croatian 
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Figure 36 - Poster in Estonian 
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Figure 37 - Poster in French 
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Figure 38 - Poster in Greek 
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Figure 39 - Poster in Hungarian 
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Figure 40 - Poster in Latvian 
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Figure 41  – Poster in Portuguese 
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Figure 42 - Poster in Spanish 
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Figure 43 - Poster in Basque 


